












Case: FIBRA
FIBRA, as all of Fiblon’s products, was tailor-made to meet the customer needs. FIBRA is a cleaning 

wipe for general surface wiping, for professionals in the HoReCa market for example. Currently the 

FIBRA product family has five members of which three are 100% biodegradable and can be decom-

posed with bio-waste. A wide assortment of cleaning wipes can be found on the market, and in Fin-

land most of them are cleaning wipe rolls. One of Fiblon’s customers expressed a need for a cleaning 

wipe that would be packed in a case and so the innovation process at Fiblon began.

Fiblon developed a new kind of form for cleaning wipes by packing cut and folded cleaning wipes into a 

cardboard dispenser case. The materials used for FIBRA products were already familiar in the market.

The new form and packaging offer many advantages: the cleaning wipes are ready to use, consump-

tion decreases because the packaging is very hygienic and the cleaning wipes are stored away from 

dirt and moisture in the opened case until the last cleaning wipe. The price is economical: accord-

ing to Fiblon’s calculations, at least 31% can be saved in a year by using FIBRA cleaning wipes. The 

packaging takes very little space compared to the cleaning wipe rolls, therefore transportation and 

storage costs also decrease.

The raw materials of the cleaning wipes are produced in the Satakunta region of Finland. The 

cardboard packaging is 100% recyclable and no outer packaging is needed. Thus the amount of 

waste generated is very little.

FIBRA is an excellent example of a product innovation that reflects all of Fiblon’s values and views 

on social responsibility!

Case: Carbon footprint
In this report, Fiblon is reporting its operational carbon footprint for the years 2009-2010 for the 

first time. In this calculation, Fiblon uses the Greenhouse Gas Protocol (GHG Protocol) developed 

by World Resources Institute and World Business Council for Sustainable Development, which repre-

sents the best available calculation method.

The calculated footprint includes Fiblon’s operations in Pori, but excludes the carbon emitted during 

the lifecycle of its products. Reflecting the emissions categories defined by the GHG Protocol, Fiblon’s 

carbon footprint takes into account direct fuel use (scope 1), electricity consumption (scope 2), as well 

as water consumption, waste and paper consumption in the Pori property, product logistics, mail, cou-

rier services and business travel (all included in scope 3). The most significant sources for relevant car-

bon dioxide emissions of operations are the property’s electricity consumption and product logistics.

Fiblon’s carbon footprint in 2010 totalled 364 tonnes of CO2 equivalent, broken down as illustrated 

in the figure below. Compared with 2009, emissions grew by 11%, which is mainly due to a rise in 

electricity consumption and an increase in business travel.
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REPORTING PRINCIPLES
The aim of the report is to describe Fiblon’s operating principles and performance in the areas of economic, social and environmental responsibility in a 
comprehensive manner.  This is Fiblon’s first corporate responsibility report and the information presented is based on years 2009-2010.  As a basis for 
reporting, Fiblon has followed the international Global Reporting Initiative (GRI) guidelines on the contents and reporting principles. 
     Based on Fiblon’s own evaluation the report corresponds to GRI’s application level C.  A more detailed analysis of the contents of the report can be 
found together with the report on Fiblon’s website www.fiblon.com.  The report will be published every second year. Fiblon will continue to expand on 
the scope of reporting in the future, as the quality and depth of data gathering improves.


